
O N L I N E  R E P U TA T I O N
WAT C H  T H E  V I D E O  H E R E

T O P I C  1 :  U N D E R S TA N D I N G  T H E  T O O L S  Y O U  H AV E  AT  Y O U R  D I S P O S A L

Head over to your Tripadvisor 
management console number 
(log into Tripadvisor and click on 
your business to be taken to the 
management console). Go through 
each of the menu items, have a  
good look around at what is available 
to you.

I T E M S  T O  C H E C K A C T I O N S  A R I S I N G

Head over to your Google Business 
Profile (Google.com/business). Go 
through each of the menu items, 
have a good look around at what is 
available to you.

In your Google Business Profile give 
your different team members access 
from within the Users menu.

T O P I C  2 :  C H E C K  Y O U R  O N L I N E  R E V I E W S

Head over to your Tripadvisor listing 
and browse through your reviews, 
like a potential guest would. Locate 
your mentions.

I T E M S  T O  C H E C K A C T I O N S  A R I S I N G

Head over to your Google Business 
Profile and browse through your 
reviews, like a potential guest would. 
Locate your mentions.

https://youtu.be/adOLQY5mU4Y
https://youtu.be/adOLQY5mU4Y


Think about your goals. Do you have 
any? Do they need to be adjusted?

I T E M S  T O  C H E C K A C T I O N S  A R I S I N G

Are you happy with your current 
customer-centric approach? Do you 
need to make adjustments?

Do you need to review your online 
reputation procedures and manuals?

Are you tracking monthly? What 
steps do you need to review and/or 
implement?

Make a note of what you could do to 
increase your reviews before, during 
and after the experience/service 
delivery.

Are you happy with your current 
thank you email? Is it using direct 
links? Does it need adjusting?

T O P I C  3 :  D E V E L O P  Y O U R  R E P U TAT I O N  M A N A G E M E N T  P L A N

Are your reviews displayed on 
your website? A testimonial page is 
recommended, as well as displaying 
relevant reviews on relevant product 
pages. Do they need to be updated?

I T E M S  T O  C H E C K A C T I O N S  A R I S I N G

Are you happy with your current 
customer-centric approach? Do you 
need to make adjustments?

T O P I C  4 :  U S E  Y O U R  R E V I E W S  T O  Y O U R  A D VA N TA G E
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