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DIGITAL & SOCIAL
YEAR IN REVIEW
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HIGHLIGHTS

ADVERTISING VALUE TOTAL ORGANIC OUTBOUND REFERRALS
EQUIVALENT (AVE] REACH FROM WEBSITE
SPONSORED SOCIAL NEW BLOGS & PAGES EMAIL

INFLUENCERS SUBSCRIBERS

Includes Corporate, Japanese and Chinese channels (website, social, eDM).
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TROPICALNORTHQUEENSLAND.ORG.AU
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https://www.tropicalnorthqueensland.org.au/
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TOP ORGANIC PAGE VIEWS
CAIRNS

o 46K 2.227
TOTAL USERS THINGS TO DO IN CAIRNS 124,889

TOWSVILLE 1
42K 2.067,
BY LOCATION 2 THINGS T0 DO 88,960
SUNSHINE COAST
4.8K 0.27 3  WHERETO GO > PALM COVE 30,585
E_Iil!',SEAZ"i_Eng A  WATERFALL CIRCUIT 21,621
GOLD COAST
26Kk 781 B THINGS TO DO IN CAIRNS WITH KIDS 20,939
SYDNEY 6  BEST MARKETS NEAR CAIRNS 21,988
338K 167
CANBERRA ]  TRAVEL ALERTS 20,623
1.4K 0.767
MELBOURNE §  UNDARA LAVA TUBES 16,123
2M Y 270K 137
197 Q DAY TRIPS FROM CAIRNS 18,092
5K 410 BARRON FALLS GUIDE 15,496
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@TROPICALNORTHQUEENSLAND

REACH
TOTAL

INTERACTIONS
TOTAL

NEW
FOLLOWERS

REACH
ORGANIC

COMMENTS
TOTAL

FOLLOWERS
TOTAL

Algorithmic changes, shift in consumer behaviour and less paid social activity
resulted in lower organic reach. Users are less likely to comment but are
sharing and saving meaning total engagements are up but comments are

down. Accounts also don't need to follow to engage with content.

MOST ENGAGING INSTAGRAM POSTS
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https://www.instagram.com/tropicalnorthqueensland/

HIGHEST REACH FACEBOOK POSTS

@TROPICALNORTHQUEENSLAND
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Algorithmic changes, shift in consumer behaviour and less paid social activity
resulted in lower total reach, comments and likes. Consumers are less likely to
engage but are still viewing content. This is reflected across all accounts.



https://www.facebook.com/tropicalnorthqueensland

©.74.2K FOLLOWERS - '~ - © 1M FOLLOWERS © 612K FOLLOWERS © 397K FOLLOWERS
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SPONSORED SOCIAL
INFLUENCERS € CONTENT

CREATORS

Each partnership had its own
objectives, from content creation
to social influence and editorial
coverage. These were to align with
specific campaign activities or
objectives.

13M-

$444,000

@SAMJBLOOM
ACCESSIBILITY

. © 157K FOLLOWERS

@CHEFYASH
GOPRO INDIAN KOL

© 181K FOLLOWERS - . =

@KRITIKA_GOEL
GOPRO INDIAN KOL

@AARYAVORA
GOPRO INDIAN KOL

1.2M FOLLOWERS

@BRINDASHARMA
GOPRO INDIAN KOL

@CAMBOSTOCK
LIFE OUTSIDE

@THELIFESTYLEDIARYY

GOPRO INDIAN KOL

1.4M FOLLOWERS

@WANDERWITHSKY
GOPRO INDIAN KOL

378K FOLLOWERS. .
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@ THEGLOBEWANDERERS
BUCKETLIST DESTINATIONS

@DELHIFOODNEST
GOPRO INDIAN KOL

805K FOLLOWERS

@LARISSA_WLC
GOPRO INDIAN KOL

1.2k EOLLOWERS

-
-
e -

Q‘ Sfla

@MADDIEEDWARDS __
TRAVEL PHOTOGRAPHER



https://www.instagram.com/overlandtravellers/

INTERACTIONS
TOTAL

© 3.9K FOLLOWERS © 165K FOLLOWERS © 65.4K FOLLOWERS

@EARTHWITHTOM @EDWININJA @IAMRACHELWAN
TRAVEL VIDEOGRAPHER SINGAPOREAN IN SYDNEY SINGAPOREAN IN SYDNEY

© 5426K FOLLOWERS © 1.5M FOLLOWERS © 25.8K FOLLOWERS

7

@KELLERDIARIES @REALTENILLEDASHWOOD @ALIXMACRAE
GOPRO INDIAN KOL CONTENT CREATOR CONTENT CREATOR
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397K FOLLOWERS

@XIAOBAOZA
DOMESTIC CHINESE INFLUENCER

238K FOLLOWERS

h

@PETITE.BLONDINE
TRAVEL EDITOR BASED IN LONDON


https://www.instagram.com/overlandtravellers/
https://www.instagram.com/overlandtravellers/
https://www.instagram.com/overlandtravellers/
https://www.instagram.com/overlandtravellers/

PREPARATION FOR CAIRNS TRIP
REACH: 40K ENGAGEMENTS: 2,654

TROPICALNORTHQUEENSLAND.ORG/JP

TOTAL TOTAL TOTAL TOTAL TOTAL
USERS NEW USERS SESSIONS PAGE VIEWS PAGES/SESSION

JAPANESE TOP PERFORMING SOCIAL

© @CAIRNSJP W @CAIRNS_JP @ @CAIRNSIP
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TOKYO MARINE DIVING FAIR
REACH: 6K ENGAGEMENTS: 202

USEFUL APPS IN CAIRNS
REACH: 41K ENGAGEMENTS: 1,768

DUNDEE'S WATERFRONT
REACH: 16K ENGAGEMENTS: 647

TOTAL AVERAGE
SESSION DURATION

CAIRNS INFORMATION
REACH: 2K ENGAGEMENTS: 238



https://Tropicalnorthqueensland.org/jp
https://www.instagram.com/cairnsjp/
https://twitter.com/Cairns_JP
https://www.facebook.com/CairnsJP

ADVERTISING VALUE TOTAL TOTAL
EQUIVALENT (AVE) REACH ENGAGEMENTS

The decline in year-on-year results for FY 23-24 can be attributed to heightened competition in the Chinese market, which led to reduced reach and AVE. It's important to note that TTNQ's content
is organic and not paid. The YoY decrease is also influenced by a high-performing trending post in October 2022. Excluding this spike, engagement on China’s social channels has decreased by 47%,
though performance remains above the benchmark.

TOP POSTS
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SPRING FESTIVAL COUPLET PANDA’S JOURNEY HOME CAIRNS’ COFFEE CULTURE GREAT PYRAMID RACE CAIRNS NORTHERN BEACHES
REACH: 104.2K REACH: 153K REACH: 137K REACH: 101K REACH: 45K
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