
D E S T I N AT I O N  
D I G I TA L  &  S O C I A L 
Y E A R  I N  R E V I E W

J U LY  2 0 2 3  –  J U N E  2 0 2 4



H I G H L I G H T S 

$1.9M
A D V E R T I S I N G  VA L U E 
E Q U I VA L E N T  ( AV E ) 1

- 2 %  Y O Y

16M
T O TA L  O R G A N I C  

R E A C H 1

+ 3 5 9 %  Y O Y

270K
O U T B O U N D  R E F E R R A L S 

F R O M  W E B S I T E

+ 2 1 %  Y O Y

15+
N E W  B L O G S  &  PA G E S

O N  D E S T I N AT I O N  W E B S I T E

19
S P O N S O R E D  S O C I A L 

I N F L U E N C E R S

90.6K
E M A I L 

S U B S C R I B E R S

1. Includes Corporate, Japanese and Chinese channels (website, social, eDM). 



2 . 1 M
TOTAL  
USERS

+ 2 0 %  Y O Y

2 M
TOTAL  

NEW USERS

+ 2 0 %  Y O Y

5 . 8 M
TOTAL  

PAGE VIEWS

+ 5 7 %  Y O Y

2 . 5 M
TOTAL  

SESSIONS

+ 2 1 %  Y O Y

2 . 3
TOTAL  

PAGES/SESSION

+ 2 5 %  Y O Y

0 0 : 4 5
TOTAL AVERAGE 

SESSION DURATION

- 5 9 %  Y O Y

9 2 8 K
ORGANIC  

USERS

+ 7 %  Y O Y

9 3 9 K
ORGANIC 

NEW USERS

+ 2 0 %  Y O Y

2 . 8 M
ORGANIC  

PAGE VIEWS

+ 3 0 %  Y O Y

1 . 2 M
ORGANIC 

SESSIONS

+ 7 3 %  Y O Y

2 . 3
ORGANIC  

PAGES/ SESSION

+ 1 0 7 %  Y O Y

0 1 : 5 7
ORGANIC AVERAGE 

SESSION DURATION

+ 3 3 %  Y O Y

D E S T I N A T I O N  W E B S I T E  O V E R V I E W
T R O P I C A L N O R T H Q U E E N S L A N D . O R G . A U

O R G A N I C  S E A R C H  T R A F F I C

https://www.tropicalnorthqueensland.org.au/


7 K

5 9 9 K
2 8 %

5 0 3 K
2 4 %

7 6 K
3 . 6 %

2 . 7 K
0 . 1 3 %

3 7 K
1 . 8 %

2 0 0 K2 0 0 K
1 6 . 5 %1 6 . 5 %

3 3 5 K
1 3 %

2 4 K2 4 K
1 . 3 8 %1 . 3 8 %
2 6 K
1 . 2 5 %

C A I R N S  
4 6 K  2 . 2 2 %  

T O W S V I L L E
4 2 K  2 . 0 6 %

S Y D N E Y
3 3 8 K  1 6 %

M E L B O U R N E
2 7 0 K  1 3 %

C A N B E R R A
1 . 4 K  0 . 7 6 %

A D E L A I D E
6 2 . 6 K  3 . 5 %P E R T H

3 6 . 4 K  
2 . 0 3 %

S U N S H I N E  C O A S T  
4 . 8 K  0 . 2 %  
B R I S B A N E  
4 4 5 K  2 1 . 3 9 %
G O L D  C O A S T  
1 6 K  . 7 8 %

T O P  O R G A N I C  PA G E  V I E W S

1 T H I N G S  T O  D O  I N  C A I R N S 1 2 4 , 8 8 9

2 T H I N G S  T O  D O 8 8 , 9 6 0

3 W H E R E  T O  G O  >  P A L M  C O V E 3 0 , 5 8 5

4 W A T E R F A L L  C I R C U I T 2 7, 6 2 7

5 T H I N G S  T O  D O  I N  C A I R N S  W I T H  K I D S 2 0 , 9 3 9

6 B E S T  M A R K E T S  N E A R  C A I R N S 2 1 , 9 8 8

7 T R AV E L  A L E R T S 2 0 , 6 2 3

8 U N D A R A  L AVA  T U B E S 1 6 , 1 2 3

9 D A Y  T R I P S  F R O M  C A I R N S 1 8 , 0 9 2

10 B A R R O N  F A L L S  G U I D E 1 5 , 4 9 6

10% 
S E M  AV E R A G E  C T R 

+ 9 . 6 5 %  Y O Y

278K
T O TA L  

C L I C K S

2.8M
TOTA L 

I M P R E S S I O N S

T O TA L  U S E R S 

B Y  L O C AT I O N

SEO & SEM 

2 M 
7 2 %

1 5 1 K 
5 %

1 7 2 K 
8 %

5 K 
2 %



9 . 9 M  ( - 74 % ) 
R E A C H 
T O TA L

4 . 5 K  ( - 3 6 % )
C O M M E N T S 

T O TA L

7 9 5 K ( + 4 % )
I N T E R A C T I O N S 

T O TA L

6 . 8 M  ( + 2 0 % ) 
R E A C H 

O R G A N I C

2 . 1 K  ( - 7 9 % )
N E W 

F O L L O W E R S

2 2 7 K  ( + 4 % )
F O L L O W E R S  

T O T A L

M O S T  E N G A G I N G  I N S TA G R A M  P O S T SD E S T I N A T I O N 
I N S T A G R A M  
O V E R V I E W

@ T R O P I C A L N O R T H Q U E E N S L A N D

Algorithmic changes, shift in consumer behaviour and less paid social activity 
resulted in lower organic reach. Users are less likely to comment but are 
sharing and saving meaning total engagements are up but comments are 

down. Accounts also don’t need to follow to engage with content.

https://www.instagram.com/tropicalnorthqueensland/


D E S T I N A T I O N  
F A C E B O O K  
O V E R V I E W

@ T R O P I C A L N O R T H Q U E E N S L A N D

3 2 . 5 M  ( - 5 1 % )
R E A C H 
T O TA L

7. 1 M  ( - 4 0 % )
R E A C H 

O R G A N I C

8 K  ( - 4 0 % )
C O M M E N T S 

T O TA L

2 1 6 . 1 K  ( - 4 6 % )
I N T E R A C T I O N S 

T O TA L

2 3 5 K  ( - 4 5 % )
F O L L O W E R S  

T O T A L

4 4 . 7 M  ( - 3 9 % )
I M P R E S S I O N S 

T O T A L

H I G H E S T  R E A C H  FA C E B O O K  P O S T S

Algorithmic changes, shift in consumer behaviour and less paid social activity 
resulted in lower total reach, comments and likes. Consumers are less likely to 

engage but are still viewing content. This is reflected across all accounts.

https://www.facebook.com/tropicalnorthqueensland


I N F L U E N C E R 
P R O G R A M
S P O N S O R E D  S O C I A L 
I N F L U E N C E R S  &  C O N T E N T 
C R E AT O R S

Each partnership had its own 
objectives, from content creation 
to social influence and editorial 
coverage. These were to align with 
specific campaign activities or 
objectives. 

C O M B I N E D  F O L L O W E R S :  1 3 M +

A D V E R T I S I N G  VA L U E 
E Q U I VA L E N T :  $ 4 4 4 , 0 0 0

@ C H E F Y A S H 
G O P R O  I N D I A N  K O L

 1 5 7 K  F O L L O W E R S

@ S A M J B L O O M  
A C C E S S I B I L I T Y 

 7 4 . 2 K  F O L L O W E R S

@ T H E L I F E S T Y L E D I A R Y Y

G O P R O  I N D I A N  K O L  

 6 1 2 K  F O L L O W E R S

@ D E L H I F O O D N E S T

G O P R O  I N D I A N  K O L 

 3 9 7 K  F O L L O W E R S

@ K R I T I K A _ G O E L  
G O P R O  I N D I A N  K O L

 1 8 1 K  F O L L O W E R S

@ B R I N D A S H A R M A 
G O P R O  I N D I A N  K O L

 1 . 2 M  F O L L O W E R S

@ W A N D E R W I T H S K Y                                 
G O P R O  I N D I A N  K O L

 1 . 4 M  F O L L O W E R S

3 7 8 K  F O L L O W E R S

@ C A M B O S T O C K 
L I F E  O U T S I D E

 5 9 5 K  F O L L O W E R S 1 . 2 K  F O L L O W E R S

@ A A R YAV O R A 
G O P R O  I N D I A N  K O L  

 1 M  F O L L O W E R S

@ L A R I S S A _ W L C                     
G O P R O  I N D I A N  K O L

 8 0 5 K  F O L L O W E R S

@ M A D D I E E D W A R D S _ _ 
T R A V E L  P H O T O G R A P H E R

@  T H E G L O B E W A N D E R E R S       
B U C K E T L I S T  D E S T I N A T I O N S

https://www.instagram.com/overlandtravellers/


8 . 6 M
R E A C H 
T O TA L

I N F L U E N C E R 
P R O G R A M

@ K E L L E R D I A R I E S 
G O P R O  I N D I A N  K O L

 5 4 2 6 K  F O L L O W E R S

@ E A R T H W I T H T O M 
T R A V E L  V I D E O G R A P H E R

 3 . 9 K  F O L L O W E R S  6 5 . 4 K  F O L L O W E R S

 @ X I A O B A O Z A 
D O M E S T I C  C H I N E S E  I N F L U E N C E R

 3 9 7 K  F O L L O W E R S

 1 . 5 M  F O L L O W E R S

@ A L I X M A C R A E                       
C O N T E N T  C R E A T O R

 2 5 . 8 K  F O L L O W E R S

 1 6 5 K  F O L L O W E R S

@ P E T I T E . B L O N D I N E                    
T R A V E L  E D I T O R  B A S E D  I N  L O N D O N

 2 3 8 K  F O L L O W E R S

@ E D W I N I N J A 
S I N G A P O R E A N  I N  S Y D N E Y

@ I A M R A C H E L W A N 
S I N G A P O R E A N  I N  S Y D N E Y

@ R E A L T E N I L L E D A S H W O O D 
C O N T E N T  C R E A T O R

1 6 2 K
I N T E R A C T I O N S 
T O TA L

https://www.instagram.com/overlandtravellers/
https://www.instagram.com/overlandtravellers/
https://www.instagram.com/overlandtravellers/
https://www.instagram.com/overlandtravellers/


1 9 3 K
TOTAL  
USERS

+ 1 4 7 %  Y O Y

1 8 1 K
TOTAL  

NEW USERS

+ 1 3 2 %  Y O Y

3 9 8 K
TOTAL  

PAGE VIEWS

+ 1 3 4 %  Y O Y

2 5 3 K
TOTAL  

SESSIONS

+ 1 5 3 %  Y O Y

1 . 4
TOTAL  

PAGES/SESSION

+ 6 . 4 8 %  Y O Y

0 0 : 5 8
TOTAL AVERAGE 

SESSION DURATION

- 1 2 6 %  Y O Y

J A P A N E S E  W E B S I T E  O V E R V I E W
T R O P I C A L N O R T H Q U E E N S L A N D . O R G / J P

J A P A N E S E  T O P  P E R F O R M I N G  S O C I A L
 @ C A I R N S J P    @ C A I R N S _ J P   @ C A I R N S J P

P R E P A R A T I O N  F O R  C A I R N S  T R I P 
R E A C H :  4 0 K  E N G A G E M E N T S :  2 , 6 5 4

U S E F U L  A P P S  I N  C A I R N S 
R E A C H :  4 1 K  E N G A G E M E N T S :  1 , 7 6 8

C A I R N S  I N F O R M A T I O N
R E A C H :  2 K  E N G A G E M E N T S :  2 3 8

D U N D E E ’ S  W A T E R F R O N T 
R E A C H :  1 6 K  E N G A G E M E N T S :  6 4 7

T O K Y O  M A R I N E  D I V I N G  F A I R 
R E A C H :  6 K  E N G A G E M E N T S :  2 0 2

https://Tropicalnorthqueensland.org/jp
https://www.instagram.com/cairnsjp/
https://twitter.com/Cairns_JP
https://www.facebook.com/CairnsJP


C H I N A  W E I B O ,  W E C H A T  &  L I T T L E  R E D  B O O K 
O V E R V I E W

S P R I N G  F E S T I V A L  C O U P L E T
R E A C H :  1 0 4 . 2 K

P A N D A ’ S  J O U R N E Y  H O M E 
R E A C H :  1 5 3 K

C A I R N S  N O R T H E R N  B E A C H E S
R E A C H :  4 5 K

C A I R N S ’  C O F F E E  C U L T U R E
R E A C H :  1 3 7 K

G R E A T  P Y R A M I D  R A C E
R E A C H :  1 0 1 K

163K
A D V E R T I S I N G  VA L U E 

E Q U I VA L E N T  ( AV E )

- 9 9 %  Y O Y

3.7M
T O TA L 
R E A C H

- 6 8 %  Y O Y

25.4K
T O TA L  

E N G A G E M E N T S

- 4 5 %  Y O Y

T O P  P O S T S
凯恩斯与大堡礁     凯恩斯与大堡礁 ( C O N S U M E R - F O C U S E D )    凯恩斯与大堡礁北昆士兰官方机构 ( T R A D E - F O C U S E D )

The decline in year-on-year results for FY 23-24 can be attributed to heightened competition in the Chinese market, which led to reduced reach and AVE. It’s important to note that TTNQ’s content 
is organic and not paid. The YoY decrease is also influenced by a high-performing trending post in October 2022. Excluding this spike, engagement on China’s social channels has decreased by 47%, 

though performance remains above the benchmark.



I F  Y O U  H AV E  A N Y  Q U E S T I O N S , P L E A S E  
C O N T A C T  M A R K E T I N G @ T T N Q . O R G . A U

T H A N K  Y O U


