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Includes Corporate, Business Events, Japanese and Chinese channels (website, social, eDM). 2. alifetimeofgreatness.com



TROPICALNORTHQUEENSLAND.ORG.AU

TOTAL TOTAL TOTAL TOTAL TOTAL AVERAGE
USERS SESSIONS PAGE VIEWS PAGES/SESSION SESSION DURATION

Due to changes on consumer search behaviour and Al search limiting click through, we have seen a reduciton in web traffic. However, web traffic quality remains exceptional.
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CAIRNS
®— 30K 1.57.

TOWSVILLE
43K 2.17.

TOTAL USERS
BY LOCATION

SUNSHINE COAS
1K 0.357

BRISBANE
395K 207

GOLD COAST
18K 17

SYDNEY
314K 15.77.

CANBERRA

16K 17
o AUSTRALIA 1.3M 68% ) MELBOURNE
aams 210K 10.57
o NORTH AMERICA 128K 6.3% 17
o UK & EUROPE 167K 8.47%
o NEW ZEALAND 6.5K 2.8%

TOTAL
CLICKS

TOP ORGANIC PAGE VIEWS

1  THINGS TO DO IN CAIRNS 123,841
2 THINGS T0 DO 90,237
3 HOME PAGE 59,756
4 WATERFALL CIRCUIT 41,023
B WHERE TO GO » PALM COVE 37,323
B  BEST MARKETS NEAR CAIRNS 28,554
7 20 WATERFALLS NEAR CAIRNS 25,691
8  WHERE TO GO » DAINTREE 24,905
9  DEALS 22,146
10 DAY TRIPS FROM CAIRNS 21,386

TOTAL
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MOST ENGAGING INSTAGRAM POSTS

@TROPICALNORTHQUEENSLAND
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REACH INTERACTIONS
ORGANIC TOTAL

SAVES & SHARES COMMENTS
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LINK CLICKS FOLLOWERS :
TOTAL TOTAL
Algorithm changes, shifts in consumer behaviour, and reduced paid social

activity resulted in lower organic reach and content interactions. A revised Tk B7 O nm oWy 06 O nn

strategy focused on growing click-through traffic to the website also influenced

engagement patterns. The 2023-24 figures were elevated by a viral post that
reached 4.3M, so the current results reflect a correction.
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HIGHEST REACH FACEBOOK POSTS

@TROPICALNORTHQUEENSLAND
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LINK CLICKS FOLLOWERS

TOTAL TOTAL
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Organic reach increased by 122% compared to the previous reporting period. ]
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This reflects a correction following the significant decline experienced in
2022-23, when algorithm changes and reduced paid activity contributed
to lower reach.




© 185K FOLLOWERS © 123K FOLLOWERS © 310K FOLLOWERS

SPONSORED SOCIAL
INFLUENCERS & CONTENT
CREATORS @SAM_EVLES

SOCIAL AWKWARD YOUTUBER

FULIE SIVIMONDS

Thiba Hope Growl™ Ambosssdor

@ENNAYAMISHIRO (JP)
ILLUSTRATOR / PAINTER

@ELLIESIMMONDS @ESCAPE.VIDED
SINGAPOREAN IN SYDNEY REEL CREATOR

Each partnership had its own

© 20K FOLLOWERS © 74.5K FOLLOWERS © 2.2M FOLLOWERS © 110K FOLLOWERS

objectives, from content creation

to social influence and editorial \ %\;ﬁ'l , p——

coverage. These were to align with g *ﬁﬁ ¥
specific campaign activities or i ‘i'

objectives.
5M.

@SAMJBLOOM
SPEAKER, MUM TO 3 BOYS,
SCI SURVIVOR

@KINGAPHILIPPS
JOURNALIST

@DRALEXGEORGE @WEARESHEPPARD
HOW TO BUILD YOUR MENTAL FITNESS MUSCIAN/BAND

$1.6M

© 21.2K FOLLOWERS © 84.8K FOLLOWERS © 1.5M FOLLOWERS & 331K FOLLOWERS

@RYMAN_TRAVELLER
AUTHOR

@TABITHALIPKIN
PERSONAL BLOG

@RICHI.SHAH
DIGITAL CREATOR

@CAMERONROSIN
WRITER




© 181M FOLLOWERS © 2.1M FOLLOWERS 43.6K FOLLOWERS © 1.IM FOLLOWERS
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MR SHAWN YUE MAN LOK MR XAVIER TABIMUSE MS SHIXIN
HONG KONG INFLUENCER DOMESTIC CHINESE INFLUENCER COMMUNITY DOMESTIC CHINESE INFLUENCER

INTERACTIONS
TOTAL

MR LIYAN MS YUANCHAOD MR MENG FEI
DOMESTIC CHINESE INFLUENCER DOMESTIC CHINESE INFLUENCER CHINESE TV PERSONALITY




TROPICALNORTHQUEENSLAND.ORG/JP

TOTAL TOTAL TOTAL TOTAL TOTAL TOTAL AVERAGE
USERS NEW USERS SESSIONS PAGE VIEWS PAGES/SESSION SESSION DURATION

JAPANESE TOP PERFORMING SOCIAL

© @CAIRNSIP X @CAIRNS_JP @ @CAIRNSIP
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HOW TO SPEND ARRIVAL DAY CAIRNS 5 NIGHTS 6 DAYS SCHEDULE CLOSEST CITY FROM JAPAN DUNDEE'S RESTAURANT CAIRNS MARATHON
REACH: 37K ENGAGEMENTS: 3.2K REACH: 33K ENGAGEMENTS: 1.5K REACH: 41K ENGAGEMENTS: 1K REACH: 7K ENGAGEMENTS: 543 REACH: 15K ENGAGEMENT: 615




ADVERTISING VALUE TOTAL TOTAL
EQUIVALENT (AVE) REACH ENGAGEMENTS

Continued organic growth and strong engagement were achieved across all Chinese social media platforms, with notable spikes in January and April-May 2025 driven by targeted PR and paid digital
campaigns. The January launch of the “Chief Experience Officer (CEO)” campaign generated significant traction, followed by the successful “Lifetime of Greatness” campaign in April and May. In
November 2024, media value reached a record high during the visit of Chinese TV personality Mr. Meng Fei. Although not a paid collaboration, the visit delivered an estimated AVE uplift of $9 million.

TOP POSTS
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The Lifetime
of Greatness
Project

alifetimectgreatness.com
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WELCOME TO CAIRNS LIFETIME OF GREATNESS CHINESE VALENTINE'S DAY CATHAY DIRECT TO CAIRNS
REACH: 1.6M ENGAGEMENT: 92 REACH: 1.4M ENGAGEMENT: 216 REACH: 351K ENGAGEMENT: 23 REACH: 340K ENGAGEMENT: 13 REACH: 143K ENGAGEMENT: 38
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