
D E S T I N AT I O N  
D I G I TA L  &  S O C I A L 
Y E A R  I N  R E V I E W

J U LY  2 0 2 5  –  J U N E  2 0 2 6



H I G H L I G H T S 

$2.7M
A D V E R T I S I N G  VA L U E 
E Q U I VA L E N T  ( AV E ) 1

+ 1 6 . 5 %  Y O Y

47M
T O TA L  O R G A N I C  

R E A C H 1

+ 5 1 %  Y O Y

182K
O U T B O U N D  R E F E R R A L S 

F R O M  W E B S I T E

- 2 0 %  Y O Y

4.8M
T O TA L  

E N G A G M E N T 1

90K
E M A I L 

S U B S C R I B E R S

1. Includes Corporate, Business Events, Japanese and Chinese channels (website, social, eDM).

15
S P O N S O R E D  S O C I A L 

I N F L U E N C E R S

Due to changes on consumer search behaviour and AI search limiting click through, we have seen a reduciton in web traffic. However, web traffic quality remains strong.



1 . 8 M
TOTAL  
USERS

- 1 2 %  Y O Y

4 . 6 M
TOTAL  

PAGE VIEWS

- 1 3 %  Y O Y

2 M
TOTAL  

SESSIONS

- 1 2 %  Y O Y

2 . 3
TOTAL  

PAGES/SESSION

- 4 %  Y O Y

0 0 : 3 1
TOTAL AVERAGE 

SESSION DURATION

- 4 0 %  Y O Y

5 6 2 K
TOTAL ORGANIC 

 USERS

- 3 1 %  Y O Y

1 . 6 M
ORGANIC  

PAGE VIEWS

- 3 9 %  Y O Y

6 0 9 K
ORGANIC 

SESSIONS

- 4 1 %  Y O Y

2 . 6
ORGANIC  

PAGES/ SESSION

+ 4 %  Y O Y

0 2 : 4 0
ORGANIC AVERAGE 

SESSION DURATION

- 7 %  Y O Y

D E S T I N A T I O N  W E B S I T E  O V E R V I E W
T R O P I C A L N O R T H Q U E E N S L A N D . O R G . A U

O R G A N I C  S E A R C H  T R A F F I C

traffic acquision

Due to changes on consumer search behaviour and AI search limiting click through, we have seen a reduciton in web traffic. However, web traffic quality remains strong.



T O P  O R G A N I C  PA G E  V I E W S

1 S U M M E R  I N  T H E  T R O P I C S 2 2 6 , 2 2 7

2 I T I N E R A R I E S  A N D  R O A D  T R I P S 1 9 8 , 4 9 8

3 D E A L S 1 3 1 , 8 0 9

4 A U T U M N  I N  T H E  T R O P I C S 1 1 8 , 6 5 5

5 U R B A N  J U N G L E 4 9 , 6 6 9

6 W H A T ’ S  O N 4 7, 6 4 4

7 H O M E 4 5 , 1 8 4

8 W H E R E  T O  G O  >  D A I N T R E E 4 0 , 2 4 5

9 T A S T I N G  T H E  T R O P I C S 3 2 , 74 6

10 W A T E R F A L L  C I R C U I T 3 0 , 9 9 1

364K
T O TA L  

C L I C K S

2.3M
TOTA L 

I M P R E S S I O N S

T O TA L  U S E R S 
B Y  L O C AT I O N

SEO & SEM 

A U S T R A L I A 1 . 4 M 7 8 %

U S A  &  C A N A D A 6 2 K 3 . 5 %

U K  &  E U R O P E 6 4 K 3 . 6 %

N E W  Z E A L A N D 2 0 K 1 . 2 %

A S I A 1 4 4 K 8 %



9 . 8 M ( + 8 5 % ) 
I M P R E S S I O N S

T O TA L

1 1 2 K ( - 4 4 % )
I N T E R A C T I O N S 

T O TA L

5 . 8 M ( + 5 1 % ) 
R E A C H

O R G A N I C 

1 . 5 K ( - 3 7 % )
C O M M E N T S 

T O T A L

2 2 9 K ( 0 % ) 
F O L L O W E R S  

T O T A L

M O S T  E N G A G I N G  I N S TA G R A M  P O S T SD E S T I N A T I O N 
I N S T A G R A M  
O V E R V I E W

@ T R O P I C A L N O R T H Q U E E N S L A N D

Changes to Instagram’s algorithm and evolving user behaviour influenced 
platform performance during 2025–26. While reach and impressions 

increased as content was shown to a broader audience, engagement declined, 
reflecting changing patterns in how users discover and interact with content.

1 9 K ( - 2 4 % ) 
S AV E S  &  S H A R E S

T O TA L



D E S T I N A T I O N  
F A C E B O O K  
O V E R V I E W

@ T R O P I C A L N O R T H Q U E E N S L A N D

5 7 K ( - 3 9 % )
L I N K  C L I C K S

T O TA L

2 1 . 8 M ( + 4 3 % )
R E A C H 

O R G A N I C

3 . 6 K ( - 2 8 % )
C O M M E N T S 

T O TA L

1 2 7 K ( - 3 0 % )
I N T E R A C T I O N S 

T O TA L

2 4 2 K ( + 2 % ) 
F O L L O W E R S  

T O T A L

2 7. 3 M ( + 6 0 % )
I M P R E S S I O N S 

T O T A L

M O S T  E N G A G I N G  FA C E B O O K  P O S T S

Facebook performance in 2025–26 reflected ongoing changes to the 
platform’s algorithm and evolving audience behaviour. Reach and impressions 
increased, indicating broader content visibility and audience exposure. Overall 
engagement declined, consistent with changing patterns in how users discover 

and interact with content on the platform.



D E S T I N A T I O N  
T I K T O K  

O V E R V I E W
@ T R O P I C A L N O R T H Q U E E N S L A N D

2 3 . 8 M ( - 3 6 % )
C O N T E N T  V I E W S

T O TA L

1 0 9 . 2 K ( - 2 2 % )
AV E R A G E  R E A C H 

P E R  V I D E O

74 2 0 H R S ( + 1 4 % )
T I M E  WAT C H E D 

T O TA L

2 1 . 5 ( - 2 1 % )
AV E R A G E  FAV O U R I T E 

P E R  V I D E O

1 7 K ( + 1 1 . 2 % ) 
F O L L O W E R S  

T O T A L

1 8 8 K ( + 6 0 7 % )
P R O F I L E  V I E W S

T O T A L

M O S T  E N G A G I N G  T I K T O K  P O S T S

TikTok performance in 2025–26 reflected changing audience behaviour and 
platform trends. Followers, profile views (607%) and watch time increased, 

indicating stronger audience interest. Average reach, content views and 
favourites declined, consistent with evolving platform behaviour.



4 . 5 M
R E A C H 

2 5 0 K
E N G A G E M E N T 

I N F L U E N C E R 
P R O G R A M
S P O N S O R E D  S O C I A L 
I N F L U E N C E R S  &  C O N T E N T 
C R E AT O R S

Each partnership had its own 
objectives, from content creation 
to social influence and editorial 
coverage. These were to align with 
specific campaign activities or 
objectives. 

C O M B I N E D  F O L L O W E R S :  2 . 5 M +

A D V E R T I S I N G  VA L U E 
E Q U I VA L E N T :  $ 2 0 0 K

@ D A N E A N D S T A C E Y 
C O N T E N T  C R E A T O R

 4 2 . 7 K  F O L L O W E R S

@ E L L E H A L L I W E L L 
J O U R N A L I S T

 2 9 . 4 K  F O L L O W E R S

@ L O G A N A N D J O R D Y 
C O N T E N T  C R E A T O R S

 2 6 . 1 K  F O L L O W E R S

@ T H E C A P T U R I N G C O U P L E 
C O N T E N T  C R E A T O R S

 1 2 4 K  F O L L O W E R S 1 . 2 M  F O L L O W E R S

@ H A Z _ A N D _ L O Z 
C O N T E N T  C R E A T O R

 2 1 0 K  F O L L O W E R S

@ T H E B U C K E T L I S T . T R A V E L L E R S               
C O N T E N T  C R E A T O R S

4 5 . 9 K  F O L L O W E R S

@ P A D I T V 
W I N  A  T R I P  T O  G R E A T  B A R R I E R  R E E F

@ E V I E W I L D E R N E S S 
P H O T O G R A P H E R  &  C O N T E N T  C R E A T O R

 3 1 0 K  F O L L O W E R S  6 3 . 6 K  F O L L O W E R S

@ W O R L D _ M A P P E R S 
C O N T E N T  C R E A T O R S

@ T H E W H O L E O F U S 
C O N T E N T  C R E A T O R S

 2 2 3 K  F O L L O W E R S

 4 7 . 5 K  F O L L O W E R S

 @ B R I S B A N E F O O D A D V E N T U R E                       
C O N T E N T  C R E A T O R

 1 3 1 K  F O L L O W E R S

@ F R U I T A Q U A R I A N                
C O N T E N T  C R E A T O R



1 0 7 K
TOTAL  
USERS

- 4 3 %  Y O Y

1 0 5 K
TOTAL  

NEW USERS

- 4 4 %  Y O Y

2 2 1 K
TOTAL  

PAGE VIEWS

- 4 6 %  Y O Y

1 6 3 K
TOTAL  

SESSIONS

- 3 9 %  Y O Y

5 . 7
TOTAL  

PAGES/SESSION

3 0 7 %  Y O Y

0 0 : 5 3
TOTAL AVERAGE 

SESSION DURATION

- 5 %  Y O Y

J A P A N E S E  W E B S I T E  O V E R V I E W
T R O P I C A L N O R T H Q U E E N S L A N D . O R G / J P

J A P A N E S E  T O P  P E R F O R M I N G  S O C I A L
 @ C A I R N S J P    @ C A I R N S _ J P   @ C A I R N S J P



C H I N A  W E I B O ,  W E C H A T  &  L I T T L E  R E D  B O O K 
O V E R V I E W

156K
A D V E R T I S I N G  VA L U E 

E Q U I VA L E N T  ( AV E )

3.5M
T O TA L 
R E A C H

11K
T O TA L  

E N G A G E M E N T S

T O P  P O S T S



I F  Y O U  H AV E  A N Y  Q U E S T I O N S , P L E A S E  
C O N T A C T  M A R K E T I N G @ T T N Q . O R G . A U


